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BRANDFORMANCE

Building Brand Love through
performance metrics



Brandformance

Exact Geo Coverage

Hyper-segmented Audience
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https://lyoutu.be/ZPFwzQRtayg

Decisién entre digital y TV

From : Guildin

1,000,000 views

-

=+




Intelligence & Optimization:

Purchase Method

& - Demographic and hyper-local behaviors
- Affinity behaviors.
- Purchase behaviors.

'I * Facebook,
» Google

* Programmatic tools
looking to optimize main KPlIs.

& Learn and obtain powerful consumer insights,
Making investment more effective.




Intelligence & Optimization:

Benefits and Advantages

Learn powerful consumer insights

Try different messages and call to actions,

Test promotions efficacy

Understand % of consumers that search a store.

Re-targeting to e-commerce




Are youready to

BUILD VALUE|""[i{;

your brand?



Oyracias



