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The Case: Leonflax

Capsules leading sales rise in 2019

+46.6% sales. 2019 vs. previous year.

THE CONTEXT: Since 2017, year after year, Leonflax broke new records thanks to 
digital campaign methodology and continued optimization through data and BI

THE CHALLENGE: maintain excellent results with digital campaigns through the 
years, and continue recruiting consumers.

THE RESULT: Continuous increase in sales since 2017, longer campaigns, and we 
are in constant learning with the client’s information: we are now monitoring 
stocks and we will be able to prevent lack of stock opportunities in store.

+42%

Record during the campaign

2017 avg. sales Q2 2018 Sales

+32% 
SALES

Q1-3 2018 vs Q1-3 2017

+46.6%

In 2022, they have partnered with Guildin
again and continuously seeing increase in
sales vs previous years.
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THE CONTEXT: This brand has a trajectory of over 40 years selling in the
USA, and it’s particularly strong in the Hispanic market.

THE CHALLENGE: Lemisol came to us in 2021 looking to improve their retail
sales. We made sure to go for creative pieces that enhance the appeal of the
product and were eye-catching.

THE RESULT: We were able to increase store sales in +19%, vs. the weeks
prior to the campaign. We achieved even greater growth in the areas of the
US with the highest sales of the product, and gained sales in areas where there
were no sales in previous months!
We obtained a very high CTR of +2% during the whole campaign, managing
to carper our audiences’ attention on the landing page, which made us obtain
a very high conversion rate throughout the campaign.

The Case: 
Lemisol
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THE CONTEXT: modernize the brand to recruit new users, becoming a current and 
cool brand for 8-14 years old in today's world (with a bullseye con 13 Year Old kids 
and with focus in Latin Kids). The brand was suffering from "Leaky Bucket" effect: 
more users were exiting the brand than entering it. 

THE CHALLENGE: maintain brand guidelines  + become attractive to improve 
digital performance, having 2 different audiences: the buyer mom, and the user kids.

THE RESULT: We were able to increase total sales in +18% vs 2020, achieving 
sales growth of + 25% in the main cities (CA & TX). 

+13% vs 
2021 non 

campaign

Pre-Guildin. 
Avg.Sales With Guildin With Guildin

+18% vs 
2020

With a smaller investment effort compared to 
previous years (traditional media, TV) we achieved 
an improved efficiency in resource allocation and 
hence, ROI improvement for the brand.

The Case: Moco de Gorila
Back to School Campaign
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+10%

Pre-Guildin. Avg.Sales With Guildin

The Case: Jaloma
THE CONTEXT: Huge brand in Mexico that wants to build their Brand in

the US, starting with Oils and continue adding new skus.

THE CHALLENGE: Position the brand in the US market to generate more

sales. With a wide variety of products, in the main retail stores.

THE RESULT: We managed to improve sales in 10%, reaching levels clearly

over the average comparing sales in the weeks previous to the campaign.

We are also understanding which sku has more impact in performance and

which target is more relevant, making the investment more efficient.
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+20%

Pre-Guildin. Avg.Sales With Guildin

The Case: esbeltex
THE CONTEXT: in the past, the Brand invested more money in advertising,

tan what they were making on sales.

THE CHALLENGE: develop a different way to market their products’ in a

more efficient and effective way.

THE RESULT: We managed to improve sales vs. 2020, reaching +43% more

sales during the campaign period. Through Geolocation, we managed to

optimize the campaign in those US states that managed to have the

greatest impact on sales.

We obtain a high CTR and, above all, a very high conversion rate (+42%),

capturing the attention of consumers with an attractive message and

relevant information.
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We are all over the world
With millions of sold products and connections in America, Europe, Africa and Asia.



For more information;

Mark Guilding
CEO & Founder

mark@guildin.com
+1 (786) 319 - 3503




